
  
 

About Habitat for Humanity   
�
Habitat for Humanity International 
Since 1976, Habitat for Humanity International has provided shelter to nearly 1 million people 
around the world and in our community. We bring together families and communities in need with 
volunteers and resources to build simple, affordable housing. Homes are sold at cost—no profit, no 
interest—to low-income families who contribute hundreds of hours of “sweat equity” toward 
Habitat projects. Mortgage principal payments are recycled back to build or renovate more houses. 
 
Habitat for Humanity Philadelphia 
Habitat for Humanity Philadelphia builds and rehabilitates houses and neighborhoods by providing 
simple, decent, affordable homes in partnership with families in need. Reaching out from Christian 
roots across denominational, faith, economic and racial lines, Habitat works in partnership with 
prospective and existing homeowners, volunteers, donors, community organizations and all those 
who can help reach these goals.  In 2003 four local affiliates serving across the city of Philadelphia 
united resources to form Habitat for Humanity Philadelphia.  Since 1984, 148 homes have been 
provided for families who face a more hopeful future made possible by their hard work and the 
caring gifts of this community.   
 
Habitat’s mission of providing simple affordable housing opportunities to Philadelphia residents is 
realized by a partnership between the many constituencies that comprise our great city, including 
corporations.  Harnessing the energy of volunteers from all walks of life, as well as the skill levels 
and the financial resources of individuals, local community groups, and corporations, Habitat 
Philadelphia builds homes, builds hope, and builds community.  Your organization has an 
opportunity to create a legacy of hope by working with us in fulfilling that mission.   
 
 
Home Sponsorship 
Home Sponsorship offers tremendous value.  Recently, Habitat for Humanity’s brand was 
evaluated by Interbrand and Peter Hart Research.  Using metrics similar to those used in comparing 
other well-known brands, Habitat for Humanity was valued at $5.2 billion. That places the HFH 
brand in the company of corporations such as Starbucks and FedEx.  Your sponsorship of a Habitat 
for Humanity Philadelphia house affords your company/organization identification with a highly 
visible and well-respected brand known for transforming lives and communities. 
 
In addition to the advertising value, your staff/members have the opportunity to actively engage 
with a future homeowner in building a house from the ground up.  Habitat for Humanity 
Philadelphia provides a rewarding experience for corporate and organizational sponsors by 
providing a way to make a significant impact in our community, in the lives of our families and the 
lives of the volunteers who serve. We are able to tailor a program of involvement that addresses the 
interests of your company and your level of financial commitment.   
 



 

Significant Accomplishments  
 

 
·  Habitat has built 148 homes in Philadelphia.  In 2009, we will rehab or construct 11 more. 

 
 
 

·  Habitat Philadelphia will soon complete Green Affordable 
Philadelphia, a seven unit demonstration project of environmentally 
friendly homes that are part of the LEED for Homes Pilot Program.  
These homes are the first affordable green construction in the City of 
Philadelphia.  

 
 
 
·  Thanks to support from Jon Bon Jovi, Habitat for Humanity Philadelphia has completed 

four homes on Monument Street in North Philadelphia and two homes 
on Titan Street in the Point Breeze neighborhood of South 
Philadelphia  

 
 
 

·  On average each year, nearly 1,500 corporate and community volunteers contribute more 
than 10,000 hours of labor. 

 
 
 

·  Currently, 30 partner families are working toward Habitat homeownership.  Partner families 
are required to contribute 350 hours of “sweat equity” in building their own home and 
others in order to qualify for a zero-interest mortgage through Habitat for Humanity 
Philadelphia. 

 
 
 
 
 
 
 



 
 

The Housing Crisis in Philadelphia   
 

·  Philadelphia needs 60,000 additional units of affordable housing for low-income families in 
Philadelphia.  

·  The demand for affordable housing is rising. Statistics indicate a more than 25% decrease in 
housing stock over the past 25 years.   

·  Less than one-third of Philadelphians who are eligible for housing assistance get it because 
affordable housing is unavailable.  

·  Almost 130,000 Philadelphia households have an annual income below $20,000 and pay 
more than they can afford on housing.  

·  As reported by the National Low Income Housing Coalition, a minimum wage earner 
(earning $7.15 per hour) can afford monthly rent of no more than $372, while the Fair 
Market Rent for a one-bedroom unit is $781 and two-bedroom unit is $932.  Therefore, a 
worker earning minimum wage would have to work 130 hours per week to afford a two-
bedroom unit at Philadelphia’s Fair Market Rent.  

·  Even in Philadelphia’s poorest neighborhoods, rent for a two-bedroom apartment starts at 
around $600, more than 50% of what a full-time minimum wage job provides. 

·  The affordable housing crisis not only affects families - it affects the fundamental quality of 
life in our neighborhoods as well.  Far too many Philadelphians worry about vacant and 
abandoned buildings on their block, about attracting younger families to the neighborhoods, 
and about maintaining their property values. 

·  According to the Council for Community and Economic Research, the overall cost of living 
in Philadelphia is 25% above the national average with the cost of housing at 44% above 
the national average. 

·  Habitat for Humanity Philadelphia’s homeowners pay on average $450 each month, which 
includes their no-interest mortgage payment, property taxes, and insurance. 



 
 

SPONSORSHIP OPPORTUNITIES  
 
 
WELCOME HOME SPONSOR 
$100,000 
 
Cover the costs of building a full home for 
a Habitat partner family. 

 
·  Up to 9 build days, including 3 Saturdays and 6 week days 
·  Signage provided by sponsor throughout build time  
       (up to 4’ x 14’) 
·  Sponsor-provided signage at dedication 
·  Prominent article in printed and e-newsletters  
·  Logo and link in 12 issues of monthly e-newsletter  
·  Logo and link to sponsor site from Habitat website 
·  Logo in 4 issues of print newsletter 
·  Press release sent to local media outlets 
·  Acknowledgement at and 8 tickets to annual Homecoming Gala  

 
 
RAISE THE ROOF SPONSOR 
$75,000 
 
Build from the ground floor through the 
bedrooms.   

 
·  Up to 6 build days, including 2 Saturdays and 3 week days 
·  Signage provided by sponsor throughout build time  
       (up to 3’ x 10’) 
·  Sponsor-provided signage at dedication 
·  Prominent article in printed and e-newsletters 
·  Logo and link in 8 issues of monthly e-newsletter 
·  Logo and link to sponsor site from Habitat website 
·  Logo in 4 issues of print newsletter 
·  Press release sent to local media outlets 
·  Acknowledgement at and 6 tickets to annual Homecoming Gala  

 
 
SHELTER & SKY SPONSOR 
$50,000 
 
Build a strong foundation and a rock solid 
first floor. 
 

 
·  Up to 5 build days, including 2 Saturdays and 3 week days 
·  Signage provided by sponsor on build days 
·  Sponsor-provided signage at dedication 
·  Logo and link in eight issues of monthly e-newsletter 
·  Logo and link to sponsor site from Habitat website 
·  Logo in 4 issues of print newsletter 
·  Press release sent to local media outlets 
·  Acknowledgement at and 4 tickets to annual Homecoming Gala 

 
 
SOLID FOUNDATION SPONSOR 
$25,000 
 
Cover the costs of pouring the foundation 
and adding first floor joists and decking to 
the basement. 

 
·  Up to 3 build days, including 1 Saturday and 2 week days 
·  Signage provided by sponsor on sponsor build days 
·  Sponsor-provided signage at dedication 
·  Link in six issues of monthly e-newsletter 
·  Link to sponsor site from Habitat website 
·  Logo in two issues of print newsletter 
·  Press release sent to local media outlets 
·  Acknowledgement at and 2 tickets to annual Homecoming Gala 
 

 



 
 

SPONSORSHIP OPPORTUNITIES cont’d   
 
 
CORPORATE BUILD WEEK 
$10,000 
 
Reserve the build site for your group and 
build camaraderie while helping Habitat 
Philadelphia build decent affordable 
housing. 

 
·  3 build days, including 1 Saturday and 2 week days 
·  Signage provided by sponsor on sponsor build days 
·  Link in e-newsletter 
·  Link to sponsor site from Habitat website 
·  Listing in print newsletter 
·  Listing in program book for annual Homecoming Gala 

 
 
ONE DAY GROUP 
SPONSORSHIP 
$2,500 
 
Reserve the build site for your group and 
build camaraderie while helping Habitat 
Philadelphia build decent affordable 
housing.  

 
·  Weekday or Saturday build for up to 10 people, includes a boxed 

lunch. 
·  Signage provided by sponsor on sponsor build day 
·  Listing in print newsletter 

 

 
Additional sponsorship levels are available.  Pleas e call Nancy Green at 
215.765.6000, ext 22, to discuss the level that fit s your needs. 
 
 

  

  

 

 
        



  

Top Ten Reasons to Sponsor a House  
 

 
1. Home Ownership Strengthens Communities 

When people own the home that they live in, they are more likely to take pride in that 
ownership, resulting in better maintained homes and a more proactive interest in knowing 
their neighbors and building a community.  Their children play there, attend the local 
schools, and are impacted by the surrounding community, so there is a much higher level of 
investment.   

 
2. Strong Communities Mean Better Business 

Children who grow up in stable homes are much more likely to get better grades and finish 
high school.  This means a better–prepared, more educated workforce.  And because a 
mortgage means lower monthly payments over time than rent and represents a capital gain, 
homeowners typically have more expendable income and thus are better able to contribute 
to the economy. 

 
3. Philadelphia is Your Home 

You make a living here.  How about giving back some of what you get from this great city? 
 Making an investment in affordable homeownership means Philadelphia - your hometown 
– will remain a vibrant place to live, work, and raise a family.   
 

4. Corporate Team Building 
You have invested in the guided role-playing scenarios, the outdoor ropes course, and the 
inspirational posters, but you still haven’t quite developed the staff camaraderie and 
teamwork you need.  Instead of sending your staff to another contrived team-building 
exercise, why not give them a truly meaningful experience that builds confidence, fosters an 
atmosphere of teamwork and allows them to give back to the community?  You could 
spend $175 per person for a half-day training or you could put your money to work for both 
your staff AND Philadelphia’s neighborhoods by helping Habitat provide decent affordable 
housing for low-income families in Philadelphia. 

 
5. Building Corporate Presence 

Help Habitat Philadelphia build a home and build your company’s future.  House 
sponsorships offer great visibility at the community level and regionally.  Send your 
staff/members out to work on a build site and make a statement that you invest in the 
community with both money AND sweat equity.   

 
6. Increase Employee Morale 

In today’s tightening job market, employers need to remain competitive in offering their 
employees the right mix of monetary and “soft” benefits to retain their quality workforce. 
One way to increase staff morale is to demonstrate that your company cares deeply about 
the community in which it operates.  By supporting Habitat’s mission AND offering an 
opportunity for staff to volunteer on a build site, you are showcasing your commitment to 
Philadelphia and your staff will enjoy seeing the physical rewards of their hard work.   



 
7. Marketing Value 

Habitat for Humanity is an excellent marketing value.  Recently, Habitat had its brand 
independently valued by Interbrand.  Based on public recognition of Habitat and public 
support for its mission, the Habitat for Humanity brand was valued at $1.83 billion   – 
comparable to well-known brands such as Starbucks and FedEx.  By partnering with 
Habitat Philadelphia, your company has the opportunity to brand its name with the positive 
reputation and good will that Habitat’s name engenders. 

 
8. Homeownership Builds Successful Children: 

Compared to the children of renters (of the same age, income, race, etc.), the children of 
homeowners are:  more likely to graduate from high school; more likely to graduate from 
college; less likely to become teenage parents; more likely to own a home within 10 years 
of moving from their parent’s household; and have fewer behavior problems. 

 
By investing in homeownership, Habitat Philadelphia and its partner families are rebuilding 
the infrastructure of Philadelphia’s communities and future community leaders.  

 
9. Housing is a Right, Not a Privilege 

Think back to sixth grade science – the three things every living organism needs to survive 
are food, air, and shelter.  It is estimated that there are approximately 6,500 persons who are 
homeless on any given day in Philadelphia. This includes only those who are in shelters, 
transitional housing, or on the streets. Habitat Philadelphia works to prevent homelessness 
by ensuring that decent affordable housing is available and that homeownership becomes a 
reality for low-income families.  By sponsoring a house, you are supporting the right of 
every human being to have a home. 
 

10. Have a Lasting Impact on the Future 
How many among us can point to a house and say, “I helped build that!”  Sponsor a Habitat 
Philadelphia house and join an elite group of organizations and individuals who can make 
that claim. 
 

14 More Reasons to Sponsor a House 

 
Future Habitat Homeowners 


